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It is with great excitement that we present this special edition of 
Toyuncak magazine, preparef exclusively for Spielwarenmesse 
2025—the world’s leading toy and game fair in Nuremberg. 
As we do every year, we are proud to attend this prestigious 
event, representing the vibrant Turkish toy industry and ensuring 
that Turkish exporters gain the visibility they deserve on the 
global stage.
Our mission has always been to act as a bridge between 
Turkish manufacturers and international markets. With a 
dedicated space in the fair’s media zone, we are determined 
to fulfill this role with the utmost efficiency. Through Toyuncak 
magazine, we aim to showcase the innovative designs, 
quality craftsmanship, and competitive edge that Turkish toy 
companies bring to the industry.
Spielwarenmesse is not just a platform to explore new trends 
and opportunities—it’s a celebration of creativity, connection, 
and the limitless potential of play. We are delighted to be part 
of this dynamic atmosphere and to distribute complimentary 
copies of Toyuncak to attendees from around the world.
We extend our heartfelt gratitude to all our advertisers, 
contributors, and supporters who help make this endeavor 
possible. Your partnership fuels our commitment to promoting 
Turkish exporters and enhancing their presence in international 
markets.
We invite you to explore the pages of this special edition, 
which highlight the strengths and achievements of Türkiye’s toy 
sector. Together, let’s continue to build strong connections and 
inspire new possibilities.
Wishing everyone a successful and inspiring Spielwarenmesse!
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One of the most important meeting points in Türkiye’s 
toy industry, the International Istanbul Toy Fair continues 
to be the heart of national and international trade in 
2025. The event, which will be held at the Tüyap Fair 
and Convention Center between February 25-28, 2025, 
will bring together both innovative solutions from the 
Turkish toy industry and major global players in the toy 
sector. This year, the fair is expected to see a high level 
of participation from buyers from countries that are 
prominent in Türkiye’s toy exports, such as England, Gre-
ece, Spain, Italy, United Arab Emirates and Egypt. This 
participation aims to provide new collaborations and 
opportunities for the industry while also boosting Türki-
ye’s export volume. Innovative, educational toys and 
cutting-edge designs will take center stage at the fair.

The Hub of Global Trade
The International Istanbul Toy Fair is a strategic platform 
that brings together key representatives of the toy 
industry from Europe, the Middle East, and North Africa. 
The fair offers professional visitors and industry leaders 
the opportunity to keep up with the latest innovations, 
establish new partnerships, and strengthen existing 
connections.
During the fair, a wide range of innovative designs will 
be showcased, from wooden toys to groundbreaking 
new concepts. Eco-friendly toys will also be one of 
the key focal points of the event, aligning with global 
trends.

Türkiye’s Toy Industry: A Strong Export Potential
In recent years, Türkiye has become a standout player 
in the growing global toy industry, offering an innova-
tive and high-quality product range. The Turkish toy 
industry stands out with an export capacity exceeding 

300 million dollars as of 2024. The most significant export 
markets include European and Middle Eastern count-
ries, with Turkish toys being preferred across a broad 
geography, particularly in England, Italy, Spain, Gree-
ce and the United Arab Emirates. Especially wooden, 
eco-friendly, and educational toys have a significant 
share in exports.
Deputy General Manager of Tüyap Fairs Group, Yeşim 
Ulusoy said: “The International Istanbul Toy Fair reinfor-
ces Türkiye’s leading position in toy exports. With our 
overseas offices in Moscow, Belgrade, Tehran, Tbilisi, 
and Ljubljana, and over 80 representatives, we are in-
viting buyers from 48 different countries to our fair. With 
more than 150 local brands and thousands of products, 
we aim to showcase the potential of Turkish toy industry 
to the world once again.”

Fair Details:
•Date: February 25-28, 2025
•Venue: Tüyap Fair and Congress Center, Istanbul
•Participant Profile: Toy manufacturers, distributors, and 
designers
•Visitor Profile: International buyers, wholesalers, retai-
lers, and industry professionals
 
Join This Major Event!
The International Istanbul Toy Fair is remarkable as one 
of the key events shaping the future of Türkiye’s toy 
industry. Get your free online ticket to join this excite-
ment. For more information and visitor registration, you 
can visit https://www.istanbuloyuncakfuari.com/en/.

Important Note: As this is a specialized fair, there will be 
no retail sales, and therefore, guests under the age of 
15 will not be admitted.

The International Istanbul Toy Fair 
Continues to Add Value to Türkiye’s Toy Industry!

The Largest International Toy Fair in the Region: International Istanbul Toy Fair 
Returns on February 25-28, 2025, at Tüyap!



































Welcome to My Friend Toys: 
Where lmagination Meets Comfort and Joy!

At My Friend Toys, we believe in the magic of play 
and the power of comfort. We’re more than just a toy 
company; we’re creators of joy, innovators of design, 
and champions of versatility.

Our Products:
Staffy Toys for Kids and Animals: Our collection of 
staffy toys is designed to ignite imagination and spark 
endless adventures for children and their furry friends. 
Crafted with care and creativity, our toys are not just 
playthings; they’re companions on exciting journeys.
Home-Use Pillows as Home Accessories: Elevate the 
ambiance of your home with our exquisite range of 
home-use pillows. They’re not just accessories; they’re 
statements of style and comfort, offering a touch of 
luxury to every room.

Variety That Suits Your Needs:
Big Brand Name Products: For those who appreciate 
the finest quality and brand recognition, we offer a 
curated selection of top-tier products that meet the 
highest standards of excellence.
Wholesale Retail Store Solutions: Partner with us to 
explore a world of possibilities for your retail store. Our 
wholesale options are designed to help you provide 
the best to your customers while maximizing your busi-
ness potential.

Our Strengths:
Design Excellence: Our dedicated team of designers 
brings dreams to life through their innovative concep-
ts, ensuring each product is a masterpiece of creati-
vity and imagination.
State-of-the-Art Equipment: With CNC machines and 
specialized equipment at our disposal, we maintain 

precision and quality at every step of the production 
process.

Rapid Turnaround: Our industry-leading lead times 
are a testament to our commitment to serving you 
promptly. We understand the value of time, and we 
ensure your orders are fulfilled swiftly and efficiently.

Our Team:
More than 200 Employees: Behind every My Friend 
Toys creation stands a team of over 200 skilled and 
passionate individuals who pour their hearts into ma-
king each product exceptional.
At My Friend Toys, we don’t just make toys; we create 
memories. Our mission is to enrich the lives of children, 
families, and their pets with products that bring smiles, 
spark imagination, and offer the ultimate in comfort. 
Join us on this journey of joy, creativity, and quality.
Explore our wide range of offerings and let us be a 
part of your story. Because at My Friend Toys, we’re 
not just a company; we’re your friends in play and 
comfort
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Over 80,000 buyers from 119 countries
The 51st HKTDC Hong Kong Toys & Games Fair, 16th HKT-
DC Hong Kong Baby Products Fair and 23rd Hong Kong 
International Stationery & School Supplies Fair conclu-
ded successfully today at the Hong Kong Convention 
and Exhibition Centre. The Hong Kong Toys & Games 
Fair and Hong Kong Baby Products Fair were organised 
by the Hong Kong Trade Development Council (HKT-
DC), while the Hong Kong International Stationery & 
School Supplies Fair was jointly organised by the HKTDC 
and Messe Frankfurt (HK) Ltd. The four-day physical fairs 
attracted over 80,000 buyers from 119 countries and 
regions, marking a promising start for the HKTDC trade 
shows this year, while promoting the development 
of Meetings, Incentives, Conferences and Exhibitions 
(MICE) and driving Hong Kong’s economic growth.
As the first round of trade fairs this year, some 40,000 

buyers visited the Toys & Games Fair, while more than 
26,000 buyers attended the Baby Products Fair and over 
14,000 buyers came to the Stationery & School Supplies 
Fair. The fairs adopted the HKTDC’s hybrid EXHIBITION+ 
model, which includes the physical shows and virtual 
access through the Click2Match smart business matc-
hing platform, connecting exhibitors and buyers until 16 
January. 

Over 2,500 exhibitors from 34 countries
Sophia Chong, HKTDC Deputy Executive Director, said: 
“This year’s trio of fairs were very international, bringing 
together more than 2,500 exhibitors from 34 countries 
and regions to showcase innovative ideas from all 
around the globe, and kickstarting HKTDC’s 2025 calen-
dar of events. We have actively promoted the events 
through more than 50 HKTDC offices around the world, 
and online and offline channels to attract international 
buyers and exhibitors to participate in the fairs and stay 
overnight in Hong Kong, to promote MICE tourism and 
Hong Kong’s economic development. This year, buyer 
numbers from ASEAN countries including Indonesia, 
Malaysia, the Philippines and Thailand grew significantly 
compared to 2024. The fairs also received European 
buyers from Germany, Italy, Russia and the United King-
dom, as well as those from Israel, Mexico and the US.”

Expanded new customer base and created cross-
industry business opportunities
Themed New Play for All, the three exhibitions featured 
multiple zones, from toys for infants and toddlers to STEM 
education toys, smart-tech toys & games, green toys to 
collectible toys designed for adults with a childlike spirit, 
catering to the needs of all age groups and market 
demands.
The Hong Kong Toys & Games Fair saw a floorspace 
expansion at the Electronic and Remote Control Toys 
and Educational Toys & Games zones. Funded by the 
Trade and Industrial Organisation Support Fund of the 
Trade and Industry Department, HKSAR Government, 
the Toys Manufacturers’ Association of Hong Kong and 
FHKI Group 19 (Hong Kong Toys Council) presented the 
first ESG pavilion, showcasing toys incorporating Environ-
ment, Social and Governance (ESG) elements. A Green 
Leaf Label was displayed at the booths of green exhibi-
tors at the Toys and Stationery fairs for buyers’ easy refe-
rence. This year, over 370 exhibitors displayed products 
with a Green Leaf label, 70% more than last year.
Panley (H.K.) Ltd., an exhibitor selling green toys made 
from Forest Stewardship Council - certificated paper, 

Toyuncak Exports Turkey 2025

Over 80,000 international buyers at 
HKTDC’s first three trade fairs in 2025

Successfully expanded customer base and injected new 
momentum into Hong Kong’s economy
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adopts soy ink printing and paper packaging in the 
production line. The company’s senior sales mana-
ger, Peter Law said: “Buyers’ feedback has been 
encouraging. The number of buyers visiting our booth 
increased by 30-40 percent as compared to last 
year.  We have found more than 10 potential buyers 
from Bulgaria, the Czech Republic, Japan, Korea, 
Malaysia, Spain, Thailand, the United Arab Emirates 
and the US. They are leading importers, distributors 
and school supplies buyers with strong purchasing 
intention. Besides, the Click2Match smart business 
matching platform helped us connect buyers from 
the Czech Republic, Spain and Thailand in advance, 
before we meet at the physical fair. We expect new 
orders generated by this year’s fair to grow by 10-15 
percent over last year’s fair. The ESG Pavilion provides 
an excellent platform for us to promote eco-friendly 
toys to international buyers and demonstrate our ESG 
pledge. We see a bright prospect for green toys.”

Planning to spend some US$450,000 on products
Tech toy products remained popular among buyers. 
Odyssey Toys, a toys wholesaler from the US, sells 
high-tech toys, including drones, remote-controlled 
vehicles, and educational gadgets to retailers across 
the country. The company’s owner, Michael Irigoyen, 
said: “We found some suppliers from Mainland China 
and plan to spend some US$450,000 on products such 
as remote-controlled boats, drones, planes, and digi-
tal cameras for kids.” 
Johnny Mui, Vice President – Merchandise of Toy-
s”R”Us Asia, said: “The Hong Kong Toys & Games Fair 
and Hong Kong Baby Products Fair are the must-at-
tend international sourcing events for Toys“R”Us Asia 
each year. Looking ahead, we see tremendous op-
portunities in the growing kidult and plush segments. 
We are proud to contribute to and benefit from the 
momentum driven by Hong Kong’s pivotal role as a 
global hub for the toy industry.” The fair also attrac-
ted buyers from outside the toy industry. Media Prima 
Berhad, a multi-platform media group from Malaysia, 
attended the Toys & Games Fair to procure corporate 
promotional toys. The company’s business lead, Hafiz 
Nazer, stated that the total value of the orders excee-
ds US$100,000.
With more than 660 exhibitors, this year’s Hong Kong 
Baby Products Fair boasted the most exhibitors ever 
with an increase of 7% more than last year. The 
popular ODM Strollers and Gear zone continued for 
the second consecutive year with over 80 exhibitors, 
made it easier than ever for buyers to source products 
from original design manufacturers.

At least US$1 million in new orders
Korean exhibitor i-angel Co., Ltd., has participated in 
the Hong Kong Baby Products Fair since 2008, and it’s 
CEO, Jinseop Lee said: “Hong Kong is an international 
trading hub, and a perfect place for us to look for new 
distributors and explore new business opportunities. In 
fact, the fair has helped us connect with our current 

distributors. We launched our new collection of hipse-
at baby carriers at the fair this year and have received 
positive feedback from international buyers. We have 
been in touch with a potential distributor from Cana-
da and a potential buyer from a large department 
store chain in Thailand. We expect to generate at 
least US$1 million in new orders from the fair.”
The Hong Kong International Stationery & School 
Supplies Fair showcased the latest in creative art 
supplies, gift stationery, school and office supplies. Tür-
kish exhibitor, Mercanlar Mutfak Esyalari San. Tic. A.S., 
presented their water bottles and back-to-school sets 
at the fair. The exhibitor has connected with buyers 
from Belarus, Germany, Hong Kong, Taiwan, the UK 
and US. The company’s export manager, Özlem Dur-
maz said: We are in proactive discussion with serval 
new customers with potential orders estimated at a 
total of US$100,000. Two US retailers were also looking 
to source our products, with each order amounting to 
more than US$100,000.”

Asian Toys & Games Forum explore social 
responsibility of toy makers
The flagship event Asian Toys & Games Forum was held 
during the Toys & Games fair. Themed Beyond Fun and 
Play: Fostering Social Responsibility in the Toy Industry, 
international toy and game industry experts discussed 
the role of toys and games in daily life. Terrence Hui, 
Executive Committee Member of Hong Kong Toys 
Council hosted the discussion with a panel of expert 
speakers and covered the opportunities for the toys 
industry in the health sector and the ageing market.
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Highly varied PressDay programme for 
Spielwarenmesse 2025
Media representatives and content creators from 
around the world will get a clear view of innovations 
and trends at the forthcoming Spielwarenmesse (28 
Jan–1 Feb 2025). The press team will again be on hand 
to assist them in their particular missions, with wide-
ranging options concentrated especially on PressDay 
and new elements on the first two days of the fair. The 
detailed overview is designed to help representatives 
of the press to put together their own specific 
programmes according to the content they require 
and their editorial focus.

Toyuncak will be available from display space of 
MediaPoint
At Spielwarenmesse 2025, we are proud to ensure 
our Toyuncak magazine reaches buyers from around 
the globe through the prestigious MediaPoint 
located in NCC Ost. This high-traffic area, active from 
January 28 to February 1, serves as a central hub for 
industry professionals and trade visitors, providing an 
unparalleled opportunity to showcase our publication 
directly at the heart of the toy industry’s most significant 
event. By utilizing MediaPoint’s strategic location, we 
aim to attract new readers, engage with subscribers, 
and connect with advertisers, enhancing our visibility 
within the global market.
In addition to the on-site presence, the MediaPoint 
will also extend its reach digitally through the 
Spielwarenmesse website. Available online from mid-

January to the end of February, this digital platform 
allows us to connect with an even broader audience, 
maximizing the impact of our content and ensuring 
we remain at the forefront of industry trends and 
conversations.

Tuesday with ToyPitch, a bus trip and a princess
The media will have their first opportunity to pick up 
some interesting photos ten minutes before the official 
opening of the Spielwarenmesse: on Tuesday 28 
January at 8.50 am there is the promise of images to 
capture the atmosphere in a group photo of various 
walking acts and the Board of Spielwarenmesse eG 
– Florian Hess, Jens Pflüger and Christian Ulrich – at 
the press wall in the foyer of NCC Ost. There then 
follows a rhythmic parade directly to Hall 3A for the 
new ToyPitch at the Toy Business Forum, where twelve 
exhibitors – ranging from a startup to an international 
top player – will each present their latest product 
highlight in a succession of three-minute slots on the 
big stage.  One hour later, the activities at the stands 
themselves begin. After the ToyPitch, to speed up the 
journey, a press shuttle bus will be provided at about 
10.15 am directly outside the entrance to NCC Ost to 
take representatives over to the western side.

Licences and fresh product ideas on the Wednesday
Following this multitude of opportunities and all 
manner of activities, day 2 of the fair begins in relaxed 
and informative fashion at 9 am with the BRANDmate 
Press breakfast. At the LicenseLounge stand in 
the foyer of NCC West, Christian Ulrich, Managing 
Director of BRANDmate and Board Spokesperson 
at Spielwarenmesse eG, takes his audience into the 
exciting world of licensing – with a subsequent get-
together. And there are celebrations at 10.30 am at 
the Toy Business Forum in Hall 3A, when moderator 
Frederick Wettey announces live the winners of the 
ToyAward in each of six product categories.  After 
a companionable midday snack, at 12 pm Scarlett 
Wisotzki, Director Communications at Spielwarenmesse 
eG, invites all guests into the StartupLounge (Hall 
3A, B-02). Here there will be a guided tour of the 
StartupArea where press representatives and content 
creators can personally meet five exciting newcomers 
and their creative innovations.

Spielwarenmesse 2025: 
A Global Stage for Innovation and Trends

From captivating ToyTrends to exclusive events like ToyPitch and a fireside chat 
with Spin Master’s CEO, Spielwarenmesse 2025 promises an inspiring experience 

for media representatives and industry professionals.
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Spin Master CEO in conversation at the 
Spielwarenmesse
The Toy Business Forum at Spielwarenmesse 2025 
presents a special highlight: in a relaxed, informal 
atmosphere, Christian Ulrich, CEO of Spielwarenmesse 
eG, will meet Max Rangel, CEO of Spin Master, one 
of the world’s leading toy manufacturers, in a fireside 
chat. The exchange promises exciting insights into the 
impressive career of the Spin Master boss – from his 
beginnings to the management of a globally successful 
company. There will also be plenty of personal insights 
– from creative sources of ideas and hobbies to the 
question of his favourite toy, no topic will remain 
untouched. The talk starts on Wednesday, 29 January 
at 2.15 pm in Hall 3A.

Former CEO of Spielwarenmesse eG is honoured
The former longstanding CEO of Spielwarenmesse 
eG, Ernst Kick, has been awarded the State Medal for 
special services to the Bavarian economy. The award 
ceremony took place in Munich on 27 November under 
the auspices of the Bavarian Ministry of Economic 
Affairs, Regional Development and Energy. Since 1974, 
no more than 25 people a year have been honoured 
with the State Medal. The award was presented 
by Bavaria’s Minister for Economic Affairs, Hubert 
Aiwanger. In his laudatory speech he acknowledged in 
particular the unique position and outstanding strength 
of the Spielwarenmesse, which he said had also played 
a critical part in the development of NürnbergMesse.
Sparkling welcome drink for guests at the fair: the 
ToyCocktail for Spielwarenmesse 2025 has been chosen
The 2025 Spielwarenmesse ToyCocktail is called 
‘Ruby’ and comes from the bar Gelbes Haus. At the 
competition on 25 November at last year’s winner, the 
Herrengedeck in Nuremberg, six bartenders competed 
from around the metropolitan area. Plenty of mixing, 
shaking and stirring took place – Patrick Böhm was 
given the highest score by the judging panel. From 28 
January to 1 February 2025, the drink will be served 
for special events at the world’s leading fair and in all 
participating bars. Silver went to Herrengedeck, while 
third place was taken by TREFF in the Arvena Park Hotel.

Tickets go on sale: all aboard for the 74th 
Spielwarenmesse in Nuremberg!
Inspiring theme worlds, a multitude of different 
networking opportunities, the trends of tomorrow and 
informative toy-related expertise – all of these await 
the international toy industry between 28 January and 
1 February 2025. From today, visitors from purchasing 
and the trade can secure their tickets for the 
Spielwarenmesse, which once again runs from Tuesday 
to Saturday. Day tickets and event tickets for the 
74th edition can be obtained exclusively from www.
spielwarenmesse.de/en/tickets. It will not be possible to 
buy tickets on site at the Nuremberg Exhibition Centre. 
A wide range of services is on offer to all participants to 
help them plan their travel and their visit efficiently.

Pop culture meets a sense of wellbeing: Inspiring 
ToyTrends for Spielwarenmesse 2025
From 28 January to 1 February 2025, Nuremberg will 
again become the centre of the global toy sector. 
The international TrendCommittee, together with the 
Spielwarenmesse team, has identified two ToyTrends 
for the coming year: ‘Anime & Friends’ and ‘Healthy 
Heroes’. Relevant product examples will inspire trade 
visitors at their prominent position in Eingang Mitte, the 
central entrance. The ToyTrend presentations at the 
Toy Business Forum in Hall 3A will complement these 
with valuable additional information to help with range 
planning.

Fascinating world of Anime and Manga 
The world of Anime and Manga characters resonates 
not only with children but with all other age groups 
too. The figures have status with fans and thus have an 
influence on pop culture and on a vast range of media 
including, for example, TV, video games, merchandise 
and, of course, toys. The ToyTrend ‘Anime & Friends’ 
displays products and licensing themes for children 
and teenagers from the field of Anime and Manga. 
Toys designed in the Japanese kawaii (Japanese for 
sweet or cu te) style are also covered here. Figures with 
characteristically large eyes like Hello Kitty, including 
for example a smiling plush avocado, can similarly be 
found in this genre.

Improving wellbeing through the enjoyment of play
The ToyTrend ‘Healthy Heroes’ strengthens children 
in body and mind, uniting movement, mindfulness 
and healthy eating in one experience. The aim 
here is to arouse a consciousness of physical fitness 
in conjunction with emotional, mental and social 
health. At its heart are products that foster relaxation, 
meditation and physical activity, thereby promoting 
enjoyment and good mood. It seeks to strengthen 
a sense of self-esteem and self-confidence, and to 
encourage the expression of emotions, needs and 
indeed fears. Promoting healthy eating habits is a 
further element of this trend.
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Picture eight football fields filled with toys of every kind, 
and then picture those football fields housed inside the 
Javits Center in the heart of the media and financial 
capital of the world, New York City. That’s the scale of Toy 
Fair® 2025, taking place from March 1 to 4. Bringing the 
global toy community together under one roof, the show is 
a can’t-miss opportunity to network, do business, learn from 
industry experts, and discover the latest and greatest toys. 

Toy Fair 2025 is set to be a global destination
“With a show floor packed with new and exciting toys and 
games, more than 740 exhibitors and counting (including 
Mattel and Hasbro on site), and 70 countries and territories 
already pre-registered, Toy Fair 2025 is set to be a global 
destination for buying, selling, and innovation in play,” 
said Kimberly Carcone, executive vice president of global 
market events at The Toy Association™, producer of Toy Fair.
Throughout the four-day show, attendees can explore 
and source product tailored to their business needs. From 
the show floor’s endless aisles of playful products across 
every category, from established brands and emerging 
startups, to dedicated product zones like Hot for Holiday, 
featuring the year’s most talked-about toys; Baby PLAYce, 
showcasing the latest in infant and toddler products; and 
The Launch Pad, a stage for first-time exhibitors bursting 
with fresh ideas, there’s truly something for everyone. This 
variety highlights the diversity of the toy world and offers a 

look ahead into what’s trending and what’s to come.
Toy Fair also continues to evolve to meet the business goals 
of all who attend, and part of its appeal comes from the 
robust slate of Toy Fair University educational programming. 
Seminars, dialogues, and panel discussions led by top 
industry experts and thought leaders offer attendees 
actionable insights into everything from emerging 
technology and market dynamics to marketing strategies 
and toy safety. Educational tracks are also tailored to 
match your business objectives, whether you are an 
independent shop owner, licensing executive, marketing 
professional, inventor, designer, or student. 

The competitive edge
“In today’s ever-evolving retail landscape, it’s not enough 
to stock great products or hop on a trend,” added 
Carcone. Toy professionals need to master a strategy 
behind their actions, whether they’re in the product 
development, marketing, or sales stage, and how to 
best engage toy consumers. We aim to help you get the 
competitive edge you need to continue making smarter 
and more informed business decisions.”
With Toy Fair 2025 just around the corner, attendees 
will have a unique opportunity to immerse themselves 
in toys and games, strengthen their foothold in the 
North American market, and strengthen their business 
relationships. 

Toy Fair® 2025: Your Key to Product Discovery

Discover the Future of Play at Toy Fair® 2025: 
The Ultimate Destination for Toys, Trends, and Innovation!














